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(3) Branding
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AEol 8 (World Vision)
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No asking No giving!
To have # To give
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(1) DM(Drect Mail) :
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(3) Media 23: &JI2t EX
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(5) CRM (Cause-related Marketing) & =!
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(1) Fundraising is not about money (&12/4)
(2) Fundraising is a warm—hearted affair

: Open heart — Open mind — Open cheque book
(3) Communicate the need (E2)
(4) People give to people (CI2FA 2t3|)
(6) The power of peer group pressure ($E8FE#1¢)
(6) Make your donor your friend : Fund Raising = Friend Raising
(7) Get to know your donor (F&Xt ME3H)
(8) Elderly people are better donors (=0 & X 22])
(9) Your best prospects are your existing donors (22l)
(0 The Pareto principle — 20:80

() Make it easy for the donor (2182 EHolA)
@ You don't get what you don't ask for (2&2 ER4)
(3 Use the tricks of the trade sensibly (HEI|IHEE)

(14)
(9 “The educated money"' (SJ120)
(@6) Tell the truth (HZ=A)



(19 Fundraising technigues are universally applicable
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